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A LETTER FROM HOME

Every magazine editor likes to think that their title stands head and
shoulders above the rest. I, of course, am just the same. But having worked
within interiors magazines for nearly 14 years, I can say hand on heart that
The English Home has the most distinctive character of any title I have
worked upon. Launched in 2000, to a now incredibly loyal global
audience, its consistent aim and passion has been to celebrate the essence
of English style in all its eclectic glory. Today, alongside our showcase of
the most gloriously classic and elegant English homes (both town and
country), we also celebrate quintessential traditions, beautiful localities
and champion seasonal national produce to offer an indulgent, evocative
picture led read. My professional aim has always been to demonstrate that
interiors journalism need not be fluffy. That alongside stunning
photography and an unashamedly romantic life view, it is possible to offer
detailed, authoritative interiors advice. And so our well connected staff
seek out experts in their fields, commission the most knowledgeable
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Kerryn Harper-Cuss, Editor

contributors, profile the most important names
in the interiors industry and champion the
most inspirational artisans and companies in
English design to be truly a part of the industry
that supports us in return.
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Visually beautiful page designs combined with thoroughly researched yet
approachable editorial is essential for our articulate, discerning readership.
Much more than just a glossy flick through, the magazine serves as a valuable
guide for our readers, who save back issues to refer to again and again.
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BEAUTIFUL HOMES

From listed manor houses and elegant Regency apartments

to deliciously charming cottages with roses around the front
door, our broad cross section of homes all illustrate ways of

‘living the dream’.

We seek out warm, inviting homes which ooze heart and soul
rather than pristine spaces which are glamorously perfect but
emotionally cold. Our readers love to learn about the people
and their lifestyles but also rely on us to use glorious
photography in an expansive way to make for the most

indulgent and engaging visual feast.

STYLE INSPIRATION

Timeless and intensely personal is the best way to
describe our style direction. We aim to balance current
trends with nostalgic influences, so modern colour
schemes and classic styling ideas sit comfortably
alongside a period style guide that demonstrates how
interior styles through the ages can be reinterpreted for
homes today. This is an invaluable guide for our readers,
showing them how they can be successful in bringing
their period properties to life. All of course with quality
products that will stand the test of time.

QUINTESSENTIALLY

Our unique celebration of English lifestyle, encompasses
enjoyment of our regions as well as customs and traditions.
— We highlight the most desirable locations to live in as well
as special places to visit and stay on a weekend escape
— Mrs Minerva, our incognito society columnist,
gently reminds us how to do the best things in life in
impeccable fashion and maintain important traditions
~ Made in England applauds iconic English interiors
brands which combine heritage, authenticity and
innovation from manufacturers of hand blocked

wallpaper to stained glass artisans.
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CIRCULATION

TOTAL CIRCULATION:
69,081 (Quote: ABC Jan — Dec 2010)

DIRECTLY MAILED SUBSCRIPTIONS:
41,110

FREQUENCY PER YEAR:
11 per year

AVERAGE MALE/FEMALE RATIO:
91% female

AGE RANGE:
35-65

AVERAGE HOUSEHOLD INCOME:
£120,000

ASPIRATIONAL READERS

Our discerning readership live in both town and country.
They might be semi-rural homeowners already on the path
to living the dream, or city dwellers seeking to relocate for a
better quality of life.

They are just as likely to be parents of young children as
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retired professionals fulfilling their ambitions to create their
dream home.

Yet, because we are the only magazine to have such a
distinctively English voice, we enjoy not only a national but
a thriving and communicative international audience too.

US EDITION

The English Home also publishes a US edition 6 times a year,
tailored specifically for an American audience. We are the
top selling British interiors title in America, with a
passionately loyal Anglophile readership who are keen to
emulate and shop for English interior style.

— Total circulation in the US 43,306

— Widely distributed across outlets such as Barnes & Noble
and Borders

- Loved by interior designers seeking inspiration for the
‘English look’

— 25% growth in circulation in the last 12 months (May
2010 — May 2011)

= New ‘U.S. Directory’ section for US edition alone

For more information or to advertise please call @ 01242 265890 DISPLAY e & 01242 216098 CLASSIFIED
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HOME ADVERTISEMENT FORMATS

PLEASE NOTE: The English Home is a perfect bound magazine

DOUBLE PAGE SPREAD FULL PAGE FULL PAGE TEXT AREA
Trim Size: 460 (w) x 300 (h) mm Trim Size: 230 (w) x 300 (h) mm Size: 189 (w) x 254 (h) mm
Bleed Size: 466 (w) x 306 (h) mm Bleed Size: 236 (w) x 306 (h) mm

HALF PAGE VERTICAL HALF PAGE HORIZONTAL QUARTER PAGE BROCHURE

Bleed: 116 (w) x 306 (h) mm Bleed: 236 (w) x 150 (h) mm Size: 92 (w) x 124 (h) mm Size: 60 (w) x 78 (h) mm

Text Area : 92 (W) x 254 (h) mm  Text Area: 189 (w) x 124 (h) mm

GssmDMOs ADVERTISING CONTACTS

(Sold in column widths

d cm deep) :
» la” - ;ep GROUP SALES MANAGER
Zgglzng: % mm m Jamie Bolton  Tel: 01242 216093 * Email: jamie.bolton@archant.co.uk
¢ 3columns: 140 mm (w) :
 Soolumns MOmm DISPLAY ACCOUNT MANAGER
5 ) : ’ Sharon Blick « Tel: 01242 265890 « Email: sharon.blick@archant.co.uk
Web panel - single: 5
o2(w)x13mmb) CLASSIFIED SALES EXECUTIVE
Web panel - double: Phil Murray « Tel: 01242 216098 « Email: philip.murray@archant.co.uk

92 (w) x 26 mm (h)
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DETAILS

RATES

DISPLAY

CLASSIFIED

Double Page Spread £7,140 gi?igtigggmn Centimetre £40

Outside Back Cover £4,300 Brochure Panel (1/9 page) £450

Inside Front Cover £4,300 Places To Stay Panel (1/20 page) £150

Inside Back Cover £3,900 Web Panel (1/32 page) £95

Full Page £3,750 INSERTS

Half Page £2,310 Loose Inserts £60 per thousand
(up to 10g and with mechanical specification)

Quarter Page £1,370 Bound Inserts Upon request

SPECIFICATIONS

- All Archant magazines use a 100% PDF 1.3 workflow.

- Supplied Adverts submitted to Archant for inclusion in any
of their magazines must meet their printer’s specification.

- PDF 1.3 - Adobe Portable Document Format in version 1.3.

- Preferably from Acrobat Distiller, InDesign or QuarkXPress.

- COLOUR - Cyan, Magenta, Yellow and Black - the four
"process” colours.

- RGB, Pantone, Lab, Index or spot colours will be converted

to CMYK.

. PACKING AND DELIVERY
: INFORMATION FOR INSERTS
: It is important that your inserts are packed :
and labelled correctly so that they arrive in
good condition and can be easily identified by

© our printers. For full packing and delivery details
i please contact your Production Co-ordinator.

IMAGES - 300 dpi in CYMK colour mode using
ISOcoated_v2_300_eci.icc profile.

FONTS - Embedded, PostScript Typel, OpenType,
TrueType. MultipleMaster fonts cannot be used.

Perfect PDF files can be created in QuarkXPress, InDesign
or via Acrobat Distiller using settings based on the
magazine industry standard passdpress PDF settings found
at: http://www.ppa.co.uk

Magazine images should be 300 dpi.
Preferred delivery via AdFast.

If you have any production queries please contact:
Email: specialistsupplied@archant.co.uk

Or: Specialistcopy@archant.co.uk
Tel: 01603 772563 Louise Yau
Or: 01603 772840 Ollie Neale

For more information or to advertise please call @ 01242 265890 DISPLAY e & 01242 216098 CLASSIFIED
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PRINT TERMS & CONDITIONS

THESE TERMS & CONDITIONS APPLY TO ALL ADVERTISING CONTRACTS
IN THE ENGLISH HOME, THE ENGLISH GARDEN AND DISCOVER BRITAIN.

1. ESTABLISHMENT OF CONTRACT:
A space reservation is considered to have been agreed when the advertising
sales department:
1. receives an order form signed and dated by the advertiser, by fax or letter, or
2. receives a confirmation of order from the advertiser, by email, or
3. receives an authorisation to take payment from the client’s credit card, the
details of which must be supplied by telephone, email, fax or letter, or
4. receives a cheque from the advertiser, or
5. receives the artwork for the advert in question. We will consider that by
supplying copy or copy instructions for an advertisement, the advertiser is
demonstrating consent to the reservation.
We reserve the right to refuse to insert any advertisement even though
confirmed and/or paid for by the client, and to make any alterations we deem
necessary to maintain our standards of quality and decency. The advertiser will
indemnify Archant Specialist and the printers against any damages they may
sustain in consequence of publication of his/her announcement.

2. PROOFS:

Where advertisement copy instructions are received no later than the
appropriate copy deadline date, a proof will be supplied to the advertiser by
email (in pdf format), fax, or letter (if time allows).

When advertisement copy instructions are supplied after the appropriate
copy deadline date, Archant Specialist will endeavour to send a proof to the
advertiser but cannot guarantee that there will be time to do so and will not be
liable should errors occur.

Advertisers are reminded that the purpose of a proof is to check that the
publisher has designed the advertisement according to the advertiser’s original
instructions. Where a proof has been supplied and agreed by the advertiser
prior to publication but is later found to have included errors, no credit will be
considered in respect of those errors.

3. SUPPLYING ARTWORK:

Our published rates for space bookings are based on the assumption that the
advertiser will supply completed, finished artwork. The publishers offer a
production service to prepare advertisements for those customers without
access to such facilities and in some cases, a charge may be made relative to
the amount of work incurred.

In the event of copy not being supplied on time, Archant Specialist reserve
the right to repeat any previous advertisement without further reference and at
the same insertion charge, to compose an advertisement on behalf of the
advertiser using what information is available to us, or go to press without the
advertisement, for which a full charge will be made in the same manner as for a
late cancellation.

4. CANCELLATIONS:

Cancellations are only acceptable if received in writing by Archant Specialist
(via letter to Avon House, 5th Floor Kensington Village, Avonmore Rd, London,
W14 8TS or by email to the appropriate sales teams’ email address) before the
copy deadline date of the appropriate issue. There are no cancellation charges
providing the cancellation is received 8 weeks before the publication deadline
date of the appropriate issue. Cancellation of series bookings may incur a
retrospective charge on insertions already published.

5. ERRORS:

Every care is taken to avoid mistakes but Archant Specialist shall not be liable
for any omission or inaccuracy in published advertisements or for the failure of
an advertisement to appear for any reason whatsoever.

Advertiser's property (such as artwork, photos, etc) are held at owner's risk
and should be insured by them against loss or damage from whatever cause.
Archant Specialist is not responsible for the loss of artwork or photographs
supplied.

6. PAYMENT METHODS AND CREDIT TERMS:

Archant recommends that all UK-based advertisers set up Direct Debit
instructions so that their Archant invoices are always paid on their due date,
providing the advertiser with full credit terms (ie until the 20th of the month
following publication). Advertisers based outside the UK cannot set up direct
debits, but we accept payments in Sterling as well as Euros, by cheque, credit
card or bank transfers.

All advertisements worth less than £150 before VAT must be paid prior to
publication, by cheque, credit card or bank transfer, unless the advertiser has set
up Direct Debit instructions with Archant Accounting Services in which case
payment will be taken automatically on the 20th of the month following
publication. Invoices are always sent around publication time.

Advertisements accepted on credit are due for payment by the 20th of the
month following the day of invoicing. The existence of a query on an individual
invoice shall not affect payment of the balance of the account being made
within the terms.

When payment has not been received by the due date stipulated on the
original invoices, Archant Accounting Services will send reminders and final
demands to the advertiser. If these fail to generate payment, Archant
Accounting Services may start legal procedures. We reserve the right to apply
interest on overdue accounts and charge for costs incurred in respect of
dishonoured cheques.

7. VOUCHER COPIES:

Digital voucher copies of the appropriate issue of the magazine are sent by
email to all advertisers. Printed copies are sent to a selection of regular
advertisers. When sent specific requests, Archant, depending on stocks
available will endeavour to send printed copies.

8. UNACCEPTABLE ADVERTISEMENTS:

Advertisements which do not conform to the Trade Descriptions Act, 1968, the
Sex Discrimination Act, 1975, the Business Advertisements (Disclosure) Order,
1977 and other relevant legislation will be refused.

9. ADVERTISING / EDITORIAL:
Participation in advertisement features and supplements does not imply any
editorial mention.

10. ADVERTISING AGENCY COMMISSIONS:

Advertising Agency commission is paid at the discretion of the publisher.
Where agreement has been reached it is on the understanding that the Agency
has accepted these conditions. We reserve the right to withhold commission
where agencies persistently breach payment terms.

11. COPYRIGHT:

The copyright for all purposes in all artwork, copy and other material which the
publisher or his employees have originated, contributed to or reworked shall
vest in the publisher. The publisher is hereby authorised to record, reproduce,
publish, distribute and broadcast (or to permit the same) all supplied
advertisements (including but not limited to text, artwork and photographs)
and to include and make them available in any information service, electronic
or otherwise.

12. ADVERTISEMENT RATES:

Archant Specialist reserves the right to revise its advertisement rates at any
time, and orders are accepted on condition that the price binds the publisher
only in respect to the next issue to go to press. In the event of a rate increase,
the advertiser or agent will have the option of cancelling the order or of
continuing at the revised advertisement rates.

13. ACCEPTING ARCHANT SPECIALIST TERMS & CONDITIONS:

The placing of an order for the insertion of an advertisement shall amount to an
acceptance of the above conditions. Any conditions stipulated on an agency’s
order form or elsewhere by an agency or an advertiser shall be void insofar as
they are in conflict with Archant Specialist Terms and Conditions.

For more information or to advertise please call @ 01242 265890 DISPLAY e & 01242 216098 CLASSIFIED
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WEB TERMS & CONDITIONS

TERMS

These terms apply to all users of this website and any other website operated
by other companies in the same group ("Group Companies"). If you do not
accept these terms then you should immediately stop using this website. Your
use of the website confirms your acceptance of these terms. We cannot
guarantee that you will always be able to access the website; we will not be
liable to you for any interruption or delay that you experience in accessing the
website, whatever the cause.

PRIVACY STATEMENT

The information that you give and that we obtain through you using this
website may be used by this Company and by other Group Companies for
purposes in connection with your use of this website and other websites
operated by Group Companies and also for marketing activities of this
Company and other Companies in that Group. By using this site you confirm
your consent to this. If you do not want to receive any marketing information
from this Company and/or other Group Companies then please notify us.

LINKS

This site provides links to other websites. These links are for your convenience
only and do not signify that we endorse or have any responsibility for the
content of or any transactions that you enter into relating to those linked sites.

CONTENT

All material on this site is protected by copyright. You may only copy, download
and reproduce it for your own personal use. You must not use it in any way for
commercial purposes or for gain unless you first obtain our written consent.

SALES AND SERVICES

A contract for us to supply you with goods or services will only be created when
we accept your order (which we may do in writing, by email or by fulfilling that
order). Goods and services advertised on this website may not actually be
available when you place your order as we reserve the right to withdraw
services at any time.

We will endeavour to deliver goods and provide services on the basis and in

accordance with the timescales mentioned on this site but time shall not be of
the essence of those arrangements and we will have no liability if we are
delayed in or prevented from providing the goods/services by factors beyond
our control.

This website is made available on the basis that there are excluded, to the
extent permitted by law, any terms implied by statute or otherwise and all
liability for any loss or damage however it arises out of the use of this website
or reliance on its content.

CONTRIBUTIONS

We are delighted to receive your contributions to our bulletin boards, chat

rooms and the like but only on the basis that:

® you accept that they may be monitored;

¢ you accept that we may exercise editorial control over them and may
decide not to allow publication at our absolute discretion;

e you warrant to us that all such contributions are lawful and not
obscene, offensive, defamatory or infringe any rights of any third party
and that you will indemnify us in respect of any breach of that warranty;

e you warrant to all us that all content that you submit will be accurate,
truthful and not misleading in any way;

e you licence us and all Group Companies to use the information you
provide on any medium and you waive your moral rights in respect of
it. The information includes forum postings, blogs and photographs
posted on the forum, or any of the Archant Group Companies' websites.

LAW AND JURISDICTION

Your use of this website, these terms and any matters arising are subject to the
laws of England. Any dispute is subject to the exclusive jurisdiction of the
Courts of England. Save as specifically provided otherwise, this website is
targetted only at, and goods and services are only available to, UK residents.

COMPETITIONS

Specific rules apply to all competitions on this website; they are available as
indicated on the relevant page(s).

For more information or to advertise please call @ 01242 265890 DISPLAY e & 01242 216098 CLASSIFIED
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